109 BEERUSILXBEHBREREEBRBLPTRBBARIIR

AR = J
A IS e 2 o o~
B | Bl &3]
N |4 o S N V g > 3 B 74 > /,
S| I Slza | FEA AR Ko
% g %’fb \ZA" PV 315 =T %i E] }gf” Ff— ;—
2y | 21| BT g e sy
P P &) e Pl L )
Bl B ~
101 % & 373
, & EiHE . N 103 5 & B 6% A (R 2
el [EXER 1x |z | pan g2 RsE(h2E
Business Ethics
107 % i 5 3 1t
101 8 #2347 Frg &
# < %> J Mntroduction to
PR Jag A g gw A 2p 2k o e s Computer
= | . Lt kol . BRI WEEL LR TR
= )
B || 2 [Introduction to Computer 40 2F - Al s 38004
Science and Programming EF ES
106 88 &Rk E5%
#
w| 3 [BFF 6| ra |- |mar A
Accounting
& e ’
w| g4 |EFPES : 3| L& |- | £F A
Introduction to Business
PRy . .
VA S 2 - A &
> Management 3 EF A
-2 N 2 -
e 6 [ 6| r& |- |FE A
Calculus Bt i
B . A
wl| g [FRE 6| 22 |- |FEF A
Economics B &
=3 NS P 2 o [ 3
| g [F*# STy A [RFELERIFE
Business Law (=)
1k 2L = > 9FEd 2FEA4F S
WU / P’D )
%19 IStatistics 6| 2+ |~ I’ii 2 A ffen 088
Fapa B} 1008 &d 28865801
INA 10 . 3 E + — & ,f A s v N
Marketing Management & T 3F A
BFEAT . s
|1 (P ) 3| FE |- | aF A A (109 & 3%
Business Analytics F *
PAi% g 32 1008 &d 282 654
12 ) 3 EE | Z | £E Al N
Financial Management & o 35
| 13 IR 4 3| za |- | gk A }}ooﬁﬁza;sw%a;u»
Investments 2
BRI R
& | 14 |Organizational Theory and 3] XE || £ A
Behavior
@l s |TFEE 3| LE (= | £F ok A 108 5 & B fag s
Operations Management

21/11



109 BEERUSIXBHBRERERBRABLINFRNERBIR

AR = J
AN IIVA 3 I~ . =~
| | X Bl &3]
HE: oL RS IIEE A LA
; ,r . M ZE =T
% 5 B e & AL i BT 7?‘5 f% F:Fu_ }}?
g ey | F (2 G
BT B ~
LA FRE R . o
w15 PR = 3| LE (= | pF A A
Human Resource Management &
/:/—.f';':q.ﬂl 2 e
e | 2| 16 ﬁ\“é?.a— 3| & |z ,u—_?,ﬁ A {O8§ﬁﬂ§"i—;i;gﬁ
Strategic Management &
j"\,:\% i Iﬂl o
7l |17 |[FEFE 3| e [z | gF i A
P Information Management EF
101 8&] & RhTHELP
TSRl
105 4 & B 6 5 % if 0 AT
79 B g3 B RE AT 2 . - LA
g w| g (FEFBEWLE , 3| 2E (v | pH A s
Seminar on Managerial Practices 106 &2t ' g
A
107 % & 5 i3 B+
108 & & B #5475 5]
X1 B 23 £ % M
el B %P+ ¥ Ak% ‘ s ee |- | pus A [105 % # 5
7|2 Global Development of Service = = | £F A 107 BB 2
Industry
CH L S S
P FREFFR 3|2 |- pu N
(= International Business = = | £ A 1058 & 8 8 % 5 0 3%
Management
LS RY ,
g | 3 |[PE AT . 3| XE |z | g4 A
Marketing Strategy Planning
IS -
7 | | 4 |International Marketing 3 EE || £k A NN07F&Rbwe ¢
Management
FlE| S | . 3| XE | = | £ A
Advertising Management EF
P - (R R . _ 4 100 5 & B &5 2 fc> R 5
FlE |6 | 3| 2a |z ;i A |
Marketing Research b7 2.1
I
s = g Y3 g ’F ;El— Jr 4 - w54
f’f 3:5 7 . 3 _— -& = & /Ji A
Retail Management EF
N
PR /ﬂ [ ij”ﬁ-\ J 2 _ S
7 3:5 8 . 3 —_ -& = ,ﬁ A
Consumer Behavior bF
P WpsE I - - -
F1E] 9 3| XE | = i A
Channel Management &
- PRAR (7 4 o o
7 [&% | 10 . . 3| XE | = | £ A
Services Marketing EF

2 2/11




109 BEEHISIL KB RRERERS

RBLIRFRNERBIR

A ~ e S
AN VA =. 2 o ~ 7
1P 2| BT AR
WS N 4 g2y 4 + o1y | 1
- TR h S L 2 TN
% | e & BT i =T 7fﬂ' 12 % e
2y 3 21| BT s =y B
13 ]/'; F 7 ) - e =S|
Bl |7 Ea -
=R IR . o
Flag | o AR R 3| Lk |z | g4 A
Practice of Foreign Trade EF
N # b o= Y 7 105 5 & 273
Flg| 1 [PERFaFL 3| & || &F Al0FEL t0 R TEyd
Consumer Behavior Research s
R V] , 1098&¢ & RMHLF
7 |&E | 13 VR 3| & (v | £E A o
Semlnar on Consumer Research EF 2,
EFEFHER
7 | ¥ | 14 |Marketing Management in Small | 3 | £#& |z | £F % A
Business
740 5 1 % AR 5 EEET 2
| | 15 |Seminar on Marketi 3| 2e |2 | g4 AT
i eminar on Marketing B 106851 2 kT iAHE
Management LR
10088 ¢ R TH%E
Dl = _,)4‘1 —EF %Eﬁﬂ Y
= o 2 o L]
7| | 16 R R AT : 3| EE | EF A |01 B Egdm= ¢
Seminar on International Business 1068 &7 =R TE%4
¥5 4
— . [ . o e
=& | 17 . . . 3| & (v | pH A |101 % & 37
Relationship Marketing EF A
g A , o 102 5 & 373
72|18 |, 7 . 3] FE | A (1088 & Bty &
Social Marketing EF 5 '
24 A =y 33 105 % E: 3 iﬂ
7% |19 PRZ}.'?"%F y . 3| XE |w | £k Bl 107 & &% 2 86
Service Industry Internship W on
R%IRi+A2 £F Y 105 % # 37
7 | 1% | 20 |International Serv1ce Industry 3| XE | w | £k Bl |107 5 & 5 i3 it s 2 6
Internship wE
- 1EFEH . o
=& |21 |, 7 , 3| EE || EE A (108 5 & 1§47 v
Business Marketing EF
- ASER » 5 108 5 & B #oik ik ig ¥ &
7| 22 |5 3| & v | £F A Al N
Product Management EF &
- ATASBRE L g
Tl W - - 108 8 & B d ekt t
| # | 23 |New Product Development and 3| FE v | £F Ay iéi sk
Management
= PRA® R ATE FL B *
— | ¥ | 24 |Service Innovation and 3| EE |2 £k A |105 5§ & jrg
F Technology Application
7 |& |25 | ﬁlﬁﬁ* . 3| L& (v | £F A A [109 5 & 375
Marketing Ethics

2 3/1




109 BEERUSIXBHBRERERBRABLINFRNERBIR

AR = ;
5 : A = ﬁ:‘:f— e ™~ %J—
5 2| AR
N Z 2 o N V g > 3 B 74 > /,
I TR SR LS SR LA . £
Sl = A N R T 1
2y 3 21| BT PEs =y A
\?:] 2 ¥ =3 ) - =N
“4 “z{.&\ ~
1008 &d 2826450
o TEF Y . - 5 3 8L
T 1 gy 3| & |- | £F Lk A e
Operations Research EF 108 & & 3 #4735 =)
109 8 & 8¢ 53518
v s 10 L
T |E | 2 “ﬂ%‘&?’“ 3 EE | = | £k A |108 5 & B #4555
Quality Management
” BIEPE . o 102 & 373
wlE| 3 |F . R A A
Management Science EF 108 5 & R #5473 v
. FAALE T & |z | g3 0
|| 4 [P 3| L& |z | ¥k A [109 % # 374
= Data Visualization EF i
. 0T F&{ o RTTEF
TE BB A5 WL
¥ ¥ | 5 |Seminar on Operations 3| EE |w | EE K A 1068 ¢ hTivkd
Management 25 AL
108 5 & B #4F 5 1]
A 5 TH o
iw|g| 6 FHFE 3| xE v | gy A (1052 2 8540
Technology Management
. R Bk
- # | 7 [Problem Analysis and Project 3| EE |2 | £E ok A |105 5 & 75
Management
PRAZR & 5 T
£ | | 8 [Service Planning and 3| EE || £k A |109 ¥ & j7
Management
& FT 3 . o
PIE | 1 |, . 3| XE || £E ok A
1% Financial Markets EF
L St ) ) 101 % & 275
M E | 2 " : 6| x# |= o A |BFESY? 583
1 Intermediate Accounting g i 3 ' £ ’
vBEERIT 104 5 & 373
- ) ‘ . . _ oL 1078 & 22 i R
P41 |3 | 3 |Practice of Intermediate 0| 2# | = | g3 C2iry i gi}% ] f} ]VJ ’
Accounting Bl Py @ sty
. PAIR3E & A 47 . _ o 13828 &0 R Tpiss
R % 4 . . . 3 B2 = &7 % A
1 Financial Statement Analysis EF .
iF A 32 P4 - v
PAIE| S . . 3| e | = Bk A |1
1 Personal Financial Management &
HEET P . s
BE| 6 777 . 3| g | = § % A 107 B3 £
4 Security Markets &

2 4/11




109 BEERUSIXBHBRERERBRABLINFRNERBIR

AR = ;
5 : A = ﬁ:‘:f— e ™~ %J—
B ¥ %%%J ?5‘% , = e
2| 2] Mo ARSI AL ¥
¥ le| % A ENTT Y] o | e B iy
an ey | F {ES A=Ay
Bl B ~
R NEETERY IS !
FF AT &3 Cae | s 7 &
E 7 7 . . 3 ’i‘ -& = & ,ﬁ A P ’ 2 , o=
1 Seminar on Investment Banking bF 106 & ¢ & & M7 &Y
7% AE
pEA M A R o o
Mg | g |FERERR S 3| e = &F ANl07gEssnEe ¢
Financial Derivatives
2o b 10258 & 86 5w &5
. F‘%jz‘@\%g)@i? s 4 - 5% P Ly o P
PIE] 9 | o 3 XE | Z | £F o A [108 8 & Bhzikizy &
1% Financial Software Application EF 5 '
N 99 & & 37
M | | 10 BT , LI I U o A (108 # & B akikis y &
Security Analysis 5
104 5 & 373
Z r 2L
£ & A . 1058 & &0 h "M
ME | 1 Tﬁﬁg’f% i : R I B A |E
Financial Data Analytics 1098 & 20 & TH#E
Rk = i
] B 4w
PAE | 12 5T . 3| & (= &£F K A |108 5 & B #5258 w)
International Economics
S -4 .
P iE | 13 i : 3| & | = e A
dk Cost Accounting fi
S 9 g ot 1005 £d 23 86 5%
pf|E | 14 [P0 . 3| E |z | g+ Al
Managerial Accounting 108 5 & B 47 3 u)
“ We g o= A &
P 3E | 1S P . 3| & |z | FL A 108 5 & 883 2 3 -
Money and Banking &g ox
EEHE
P4 | i | 16 |Essentials of Mergers and 3| EE || £F A |l088 &gt~ s
Acquisitions
% A
P4 | | 17 |International Financial 3| XE |w | £k A
Management
EECL R R v igi;i’r PR T
P4 | i | 18 |Seminar on Financial 3| EE | w | EF K A (106 & g; R THBE
Management LT
KT . s
A& | 19 3| e |w Bk A
dk Bank Management &7
Nl E’T“] Kﬁ‘% _—% ﬁﬁ .oz 5
M| 20 ol . 3| 2E |w it A
1 International Finance &7
HhaERE . v
PE| 21 | "7 : 3| & |2 B A
1|2 Futures and Options bF

2 5/11



109 BEERUSIXBHBRERERBRABLINFRNERBIR

AR = ;
5 : A = %i e ™~ %J-
A 7 ;j;"vl] A Bl R A
| | 1p v AN B R AR 3 i
g.| 5 1 ks & (i R S A g
2y |2 1| BTl g 2 o B
Z v - = Pl 3T )
i3 £) |,
5| B ~
101 8&L &0 R 5 p
- SN E PPy i) . - FTS Ty Te
P12 | 22 : : ) 3| XE v | £k A A
1 Seminar on Behavioral Finance EF 106 & & & 'THEH
FE A
1018 & &0 k1
- P73 f2 % REF7 2 . - kA
P E | 23 : ) ) . 3] XE v | £F ok A g 20w e
1 Seminar on Financial Engineering b7 106 # & ¢ & & M a2
g
FEDHFEIE A
P | i& | 24 |Bond Markets and Trading 3 EE (v | Ok A 075 EEFE> L
Analysis
& FeALH 2 1T
M| | 25 F'W' fp] 3] Lk AT EERE R AR
' : inancial Technology and L = A i
Innovation
EIEALNGIRELS . v
P | 26 | F T . 3| XE (v | gF A [108 5 & 2 sopi o
Managerial Economics
R AR ) L 1008 =% 58% 28
M| | 27 RAFR 3| EE || EE Afeaiagesi2gy.
Real Estate Management 108 B & & B #5475 ]
KFALEE R A4
P4 |1 | 28 |Investment Fund and Portfolio | 3 | £ & | = | £F & A [109 5§ & 37
Strategies
P liE] ] i 3| & |- | hH A
= Conflict Management EF
T N o 105 % 374
BE | 2 : 3| EE || £ ox A (108 5 & LB ikiz ¥ &
Managerial Psychology m
S RN E S 105 3 & 773
# | % | 3 |Business Communication and 3 EE |2 £F A A (108 %2 R i 108
Presentation HEREaERiny £
PR R . o ,
ol E | 4\ T 3| xE | = B INICEEE TS
Training and Development EF
R A 4 FiRg
2 i | 5 [International Human Resource 3 EE =2 EE K A
Management
= . s
wE| 6 | " : 3| & | = B A
Human Relations bF
o | s fEaEE A o 104 % & 375
BE| T ) 3| & = | £ A P
Recruitment and Staffing b7 108 F & & #3823 &
BE |8 . 3| EE | = i A |104 ¥ & 57
Innovation Management &7 i

2 6/11




109 BEERUSIXBHBRERERBRABLINFRNERBIR

AR > e S
25 | X Bl %3
v I S 24 by % B 27 ) z
b j‘ 3 7};[_ B¢ %' & (LKF\_;I 2 F’Z’?a‘/ﬁ L2 |3 ’%!i_ &
E v En : o . H o
%‘3 | B F‘ @ i Jﬁi‘l e 7}1 p f#; P ;_
¥ B 21| BT =2 ,rﬁl— =y A
¥ 2 E -2 ) - el =S
gl B ~
B BB FE
2 1% | 9 |Green Environmental 3| EE | Z | £E A 105 F & 273
Management
T EEE 5
ol 1o [PHFHRER 3| Xk |z | &F s A |10s 5 # o3
Patent Analysis and Management
SRR 4 .
wlg | [FEEF 3| EE = | £ A [106 # & &7
Social Enterprise
1% E m 108 & B s A7 32 &
12| 3| EE |2 £F A A (108 5 i § foit ki y &
New Venture Management bF m '
A A L
f |3 | 13 |International Management 3| EE | Z | £E A 108 5 & 375
Strategy
AW oz < A ) o
w g | 1g [BFESCH . 3| XE |z | g4 A |108 g 5 7
Industry Competitive Analysis
S e . - 108 % & B s ikiz ¥ #
w|E |15 |7 F _ 3| LE (v | £F Al e
Labor-Management Relation &7 *
FENEAR :ﬁt/;);‘,?;g
‘| | 16 |Strategic Human Resource 3| EE || B K A
Management
B E .
' E |17 ‘“??‘?. 3] EE | w | EE A
Organizational Development
AR ol o s
B iE |18 R wp o 3| EE || £k A
Leadership and Motivation
01 5& & R +4F
A4 FIRE R . - B % AR 2
2E |19 Fe ) 3| & (v | gF A e h R A
Seminar on Human Resource bF 1}22 FEal i RIAAT
hEAL
e ol AL o _,a -2
P N w W R 1% .oz 5
B E |20 [TF T . 3| L& |w | gF A
The Practice of Business Strategy EF
g & —';’E ’tﬁ .oz 5
w || o1 |EFFIRY 3| 2& (v | p¥ i A
Business and government
pow g
. e i I+ F')\"IJ S 54
o | 22 . - 3| FE || £ A
Business Negotiation EF
fEL e o s
w || os |[EFOH 3| X v | gF A
Business Diagnosis
101 ¥ &3 dw~ £
1068 &L &0 hTaas
kI N A LI R BRI 2 L B 4 BB )
% | 24 v./r' A2 #t 3 g = {E’F,ﬁ A 107;‘_};%;%?
P Seminar on Corporate Governance 108 % i ppe c
ERBERYY E

2 7/11




109 BEERUSIXBHBRERERBRABLINFRNERBIR

AR . b2 4
A IS B 3 @71
2 | X ml &7
AE e oL RIS TR AL # i
v 1 02 . M g =T
AFIK: s TR RS Y i
Gl B #) # e A
w7 P Z
o ¥ N 2p 21 i P sl T
=& |1 R P[{ 2+ Business Computer 3| za |- | gk A 1&1 _éi& Lt hTpEm
Programming FR( )
bR
7 |# | 2 |Design and Application of Web 3| EE || £E A 108 F i p i
Sites
FHAE
% | ¥ | 3 |Introduction to Technology 3| EE || EE A A
Industry
104550 7 B pEK
P OE R 3 e (- )
TE| 4 IR . 3| L& = &£F A078ER&E> ¢
Application of Business Software 108 5 & B itk y &
= THME D . o
FlE| s [P 7 . 3| Xk [z | £F A A
Pl Information Security EF
N R e | ws REEA:
= |5 - ’ ) Y = Bk Sk ystem Analysis o
P Systems Analysis and Design &7 Computer Science |
— LA L ] o v
FlE |7 [FEOT . 3| xaE |z | &k A
P Managerial Analysis Software &
= N fﬁ‘\;}iﬁ_ﬂ;ﬁﬁ){’@% N 54 P PR
| 3 8 . . 3 = & . S A 108%'&-&@-‘37\7
P Database Theory and Application &
_ T RE : 5
= |z 9 " \fﬂ. K 3 g2 7 B % A 1088 &R fxE~> &
P Application of Computer Network b7
U - F ;2";1“}.‘:;% prak s % & - 103 5 & 373
i | ¥ | 10 |Managing Information e - A lo7 5 B
Technology Projects
= e 3 103 % & 375
F‘\ N 11 ":%:é:' {E %‘J 3 N _’& - /\ g ’L& A 108 ‘{?E ﬂfﬁi‘*’ 15 33 4
= 2 . . - = N L B IZ R I'Z ++
7 = Website Planning EF 5 '
% g é&&%' f’? _[fd Jr 4 - w54
= = 12 . 3 —_ ’& = & /Ji A
" Internet Marketing bF
7 .. ERTT pn |2 | s
s— = 13 . 3 —_ ’& = & /Ji A
" Electronic Commerce bF
Tl | g |FEAREE 3| XE v | £F A [108 5 & B 5475 )
3 Supply Chain Management
= /\Jfl'j”\“}—’< 4, , P
Plg | s |77 A5 . 3| e v | gu A |108 % 3 5273 0
03 Enterprise Resource Planning
& | 16 gi i’:{i 3| 2% | w {g%‘,]‘s A 108 F & & B AT N
- ata Mining
{7
TIE| 17 BEEMGE T 3| e (v | £F A [108 5 & B #4738 v
A R %I LR R I EE S i

2 8/11



109 BEERUSIXBHBRERERBRABLINFRNERBIR

AR = ;
5 : A = %i e ™~ %J-
2 2 ¥ ;jg 2] e , R Ak
23| Mo Al Ra |2 R X |3 ¥
§ . %}{ @ e 3;53 i 7}; p f#; #F ;_
2y 3 21| BT s =y A
¥ i3 E -2 ) - el =S
w7 P Z
Customer Relationship
Management
EEZHEE A
i | 18 [Foundation of Business Cloud 3| & v | & ? i A [109 & & 735
Computing
¥R RE A 2 . v
b 1 B .vi’ﬁgk 1T t@ 3 Lz |- | & # Vi A [107 £ & 375
Seminar on Contemporary Issues
| 2 17 ‘@g Gl 4 . 3| wa |- ;ﬁ’w A
Micro Economics &g
% 3 iR AR ‘ 3| 2xa |- ;_/3‘%/ A
Macro Economics & B
s x| a4 |F ~ 3| & | = | hF & A
Fo= Management Game EF
pWpT o L
o N o+ 1 = S =
B 5 . 3 e '& = & ,f A
F Business Research Methods &F
FAAR ISR L Lo R TARm
5% 6 =4 ﬂ\ﬂpm)f%” 3| 2e |z | &3 A iBZ%&ir BTildm
Introductory Decision Theory ¥
" JRIr 5 g2
BOlE | T . 3] EE | = | £F K A
F Service Management EF
EFJEEEE .
i# | 8 [Nonprofit Organization 3| XE = | £E A
Management
£ L A - 065 ¢ RTE¥D
EF9 Ex B 3| XE || £F Cl @1
Seminar on Business Issues 107 5 & 5 i3 Foit
: P g _ ,
£ 10 . 3] XE | = | Mt A
* Public Finance 1
ST -
£ | 11 TP . 3] EE (v | £F A
* Management of Small Business bF
%y 1@
g1 [FEER 3| 2e |2 | g4 A
Hospital Management
F|I3 | _ 3| EE (v | £E A
Restaurant and Hotel Management EF
AW 33 .
N EFRE w5 106 & & 73
- | 14 .. . 3| & (v | £F B2 o o
* Internship in Enterprise & 107 § & 5 & i
ETER R ,
=z | 15 mE = 3| XE |w | £F A [108 £ & B $s 211 )
= Global Logistics Management bF
ik PER
# | 1 |Introduction to the Study of Civil | 3 | £ & |- | ZF &k A
Law

2 9/11




109 BEERUSILXBEHBREREEBRBLPTRBBARIIR

Tl e | g7 P
ift L . f ;‘? =l ?f Bk | 21 ’E;i ' % .Bz
i fv; e - 5 i (E%f _J:i w o ;ﬁ, ’Ti"g
| ) s o
= % o m

T |E] 2 gusiniss Eiéish Writing 3| R E | R A
- E| §u:iri:English AloEEE R Algn TR

% | 1 |Garment Production Technology |20| *# | = A [3z3

% | 2 |Fashion Business & Analysis 200 & |- A |3

% |3 |Fashion Product Development 200 & | = A |3

% | 4 |Operation Management 201 £ & | - A |23

% | 5 |Fashion Management 200 £ & |- A |3

% | 6 |[Brand Management for Fashion |20| *# | = A 33

% | 7 |Fashion Buying & Merchandising | 20 | % # | = A [3z3

% | 8 |[Strategic Management 40| ># | = A 323

% | 9 |Strategic Marketing 40| & | = A |3

% | 10 [Buying Strategy 40| ># | = A [iz3

i# | 11 [Buying Communication 10 & | = A |3

i# | 12 |Digital Branding 10| & | = A |23

i# | 13 |Fashion Brand Promotion 10| £2& | = A |23

i# | 14 |The In-Store Environment 10 & |- A |23

i# | 15 |International Business 10| & |z A |33

% | 16 |Sourcing & Distribution 0] £#& |- A |3

i# | 17 |Fashion Business in a Digital Age |20 | * = A 3

% | 18 glslsl,iness Ethics Sustainability & 0| ra | = A s

i# | 19 |Leadership in Action 200 & | = A [x3

i#¥ | 20 |Fashion Project 40| > & | = A |23

i% | 21 |Business Project 200 & | = A [it3

¥ | 22 |Study Abroad 1200 »># | = Cl |3

i | 23 |Year in Industry 1200 »# | = B1 |23

X 1098 &R IfE ~BEA G o

2 10/11



109 BEERUSIXBHBRERERBRABLINFRNERBIR

X AAICEBBRIZ4EL S ERE(F TR OBE B -
><7"» ‘3"3 2RELF LY FAGLE A ER SRE LSRR 18 B A EREY MY AR R
b?‘” °
>I<ﬂ\,§‘ BABAY LA FIBRT2ZEL > FHEFEALEIEFL? O LEBHARE L REBRL S I8 F
AN %?&}i%%‘?% 4 o
Xors ke 1 g4 i(»--é)%.—_j-‘féﬁ AEFIFT BRAMB AR IEZL KA EBEL 128 L o
I AAEABY A HE2L THAEY 2V KRIZLEFL > BYER THAEY | 23 KT o
CEEHT ABELRES LTASCB e B MR Xtk G Rl EE A .
13 # ¥ 33 University of Manchester T»; ﬁ » % 3 University of Manchester i2 3§ o & % #771|2_ A28 P
TRGRARE R R o B4 T ERBY 28 A ok B AR R AR T2 o
X 1095 E#RFF e 145 kaizfp 184 > & 121 § > University of Manchester 3§42 23 F* >
Wit s 163 4L o
XF’“F%%MZ 410 A~Bl~B2-~Cl~C2 "3t
At vﬁﬁ?ﬂiﬁiﬁi#ﬁpﬁc’ F et ST REL PP (F AT R RGBT
)
Bl @ F % 3cAe—3cfF 2 AR PR3Pt B Y o B2 R Y SAR—RET A D ARSI PR L > i
Ef%f?*#xdcﬁgﬁtﬂ R R
Cl @ F iF3Ar—HEF 2 ARk PR3P lch B L o C2 1 F T A—HEF A D APk SRR L > 25
ERCFF R R R P e
BV AR lisbiﬂ\%xﬁ 4 F f’%z FoOERT D LKREHECERATEERI 2 ABERKE DR £HE
fi% ENC I /E%_”rrﬁ J}inb HF|EF N HF Y AR l%%‘fiﬂif’- Wﬁéﬂﬂ*«i% F R TR R
TEEELEY K *Eﬁil 4R B AR -
>:<f~? [l = pﬁcﬁp\ FILAEAFER LK R EA ‘"ﬁ-“d FOTE Y EARY AR R SR A AR o
XA GEEALI09E 47 14 p et B E4hd B LR o

109 & 4% 14 p
109 & 4% 14 p

2 11/1



