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ABSTRACT

Job search website is a popular platform for job seekers and recruiters, it’s important in
relation to personal work and the stability of society. This study shows that there is a positive
influence proved user’s demand and loyalty. Applying purposive sampling, 441 valid copies
were collected. In addition to satisfaction as a moderating variable, the result show there’s a
positive relationship between satisfaction and loyalty; on the other hand, the study found
“moderating variable — satisfaction” also act a interference role between user’s demand and
loyalty. The result of the study provides the industry of job search website web service
developing and business strategy formulating. After that, job search website will be able to
provide more suitable services and real demand; finally, we wish to reduce the high
unemployment rate in Taiwan, and help job seekers to get a job.
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