= 3
109 BFEERNSIIAEHBREREEBRECELINTREBRIIR
AR ‘ i W
Bl g FE s AR
S Ar Krv] | ¥ . . B
E v s & 1% £ P 2 F F%‘ 1z ‘_.% AR
L - B R £ (2F s i g S Y
vy %ﬁ.« v § N ﬁ L 2t
| 3B N = | 3
| 5 - +# e 2y s R
5] K ) % e
& s 101 % & 375
S B 1 L& = 58K A 135282 HR2ER)
Business Ethics 107 £ 365 i3
_ ek A ) J— 100 &% 28&% 1.2 %
-l Calculus 6 =& |- £F A Algicas 1sa% 1280
A% 2 §iF . 6 & - €3 A
Accounting
100 8% | B&5 | 582
N R BN §28H 18505 %
T TPt B AR R 1525 189354 -
7 | % | 3 |Introduction to Computer 4 | 2 & | — |[£F i A 102 i L2 BEg S
. . @r?+’Lb%§§?’mJ(J§ﬁ
Science and Programming e
10658 &1 20 k"3 6tk
Bl 4o - 6 2&E - gk A
Economics
. & '_Q‘Fafa‘%'/‘ L
F w5 I . 3| XE - |&£F A
Introduction to Business
. 55 ;ﬂl § .
B 6 P 3 4E - pF A
F Management F
P33 1T . « 100 # &4 28 & 6541 %
A T ) 3 XE - f£E ok Al N
1 Financial Management F »3Fm
.~ = 100 2/ EBR b 523 -
Al 8 wEF 3 g |- ﬁ_g« A 548528 )i n28
Investments EF28Y o
sk 21 ;
s |y i P 107 $ 2680l R 48
F ? Statistics 6 2 = M, A RO OFRA(LTL3E )
L (- . « 100 8d 285 680 { %
{7 NS 10 . 3 'J; # = J/E /Ji A ¥ N
Marketing Management F »3FR e
z“ 53l o f:l\ —E , = :%. . . .
w2 11 BRI B Qrganlzat1onal AETEENIS Y Allorgesgns 2
Theory and Behavior
A4 Fihg 2 s
w212 PR = 3 LE - |48k A 1085 B oz miy & n
Human Resource Management F a
% FEALP 5 o ,
it | (13 |F 7 , 3| XE - pE A 109 % & 573
Business Analytics bF &
5 ¥ ,
- | %14 ) 3 0 XeE | = 2 A128&f & RMTHER(-)
Business Law
= FRER . 5
Fole 15| P F 30 LE = gpF A
P Information Management F
#ES 1/11



B
m
i
=
<

EXEHBRERERERECELNITREBRER

Application of Computer Network

N . ~ ~
A AL I
24 o 4
2 2R | B2 ’fﬁg B
‘\} W il- ? Z 2 ij- ‘3%( 2 —* 2
- PR A (& Jo AT vf_jf%-
3§ ya N =X T ?'
0 ) xR
ez A 10
S F’?“ L F 108 8 &Rz his ¥ &
Strategic Management
TEFE v 1078 &85~ 2
Operations Management 108 5 & 3§+ 4738 ]
101 #&g % R TEZFH
AP
0 @ pEgme 105 % B 6 503 o AT
N F IR A AT s Mj R ul
’ Seminar on Managerial Practices 10652 B dsct. » ln 4B TS AL
107 8 & 5 i B ix
108 5 i & B #4155
%’L ﬁ: g Aql_‘ ’F UPW
T E Introduction to Technology L E
Industry
e T -
Tl o2 P . Lz
Information Security
- e xk 3] rx |- 1034 i #74
7 = Website Planning N - 1085 & R 23R 15 ¥ & &
B EAR R 104 8E] &0 R "5 Lt
7 Business Computer e |z ESRCOE
. ERFE ¢
Programming 107 8B ¢
frhE B 100 58 5458 5 52 3pecs 535
7 Design and Application of Web g | = B8
Sites 108 i e 7.
UIEES ERY ATV Sr
vl _E/;‘ ,é% /:% 5 ‘H‘ L;ff’ ";Q 3 L o B (System Analys1s of Computerf
AR . . g | = Science
Systems Analysis and Design 100 55 5:4 5 5 | s 5385
F15 -
I B IR A T ra - 1005 5 58 & 5 1 $8#cs ¥
€ <5 . . = = i .
P Managerial Analysis Software 3FEEN 1R
- TR N 1005 &5 S5S5ES | BHecs s
TiE . =F = 3HEN 1 EH -
f Electronic Commerce i
= e BT A 1008 &548 2528855 %
Pox 74 . E 3EER2HY -
f Internet Marketing 1088 & Bhzhi ¥ £ 5
= BG5S
= i 7ok & o L og 108 52 i 7
Database Theory and Application
B e am ns TRt L4,
= |7 T TR 2g 100555585 | £y &

A8E5 18y -
108 FERdm= ¢




— RS
109 BFEERUSIXEHERGFEERRECELINTRHBREIR
A N e w4
il g X A
L2 L] 2% s g > 3o 2
A R Fr R R GE BB AR LG
- & | '3 A S I i
#2 Sl IR s LT
5] K ) % sy R
BROHE 104 B&0 ¢ A T ERK
= | . . . . . 2 x4 T
i | & | 12|Application of Business 3 F& m EE A l1o7 éﬁ) pre o
Software 108 5 & B 23K 3 ¥ £ 5
FEFApHE %
7 | & | 13 Managing Information 3 XE v fE A 1035 £ 575
Technology Projects
EFEZHEL
% | ¥ | 14 Foundation of Business Cloud 3 EE v fE A 109 ¥ &= 73
Computing
TS @ ] 1008 E558 &5 2825 %
Tl |1 W%‘&?“ 3 L& = f£E A 3ges2gy -
Quality Management 108 4 & & B o471 v
) IEJ—#'L?J; . w4 102 & & 373
iw|E |2 |F , 3 L&z pE A A |2 FEIE
Management Science F 108 5 4 3§ 4732 v
o 100 B&d 28% 684 { %
ivg 3| TFE SN ENE Alsizs.
Operations Research 108 5 & B 47 1 u]
27 N j\j‘ﬁ“i#ﬁ-‘g iL S A4 -~ 5 % 2 \y
it 4 F R 3 XE | = | £E K A 109 & & 37
* Data Visualization £F i
7 ol e Y - 1005 E%55ES 1 5Hheci s
Flg|s | PRHEY 30 LE v gpF INTEZSIVTE
i® Data Mining 108 5 & &t B #4718 w)
= [N ¥R by I
g6l il p - 3| XE (v fF A |108 8 5 R B #olpsy
A3 Supply Chain Management
= A W = }7 =] 3, P
F ¥ 7 N fﬁl #l . 3 £z (¢ | & B A 108 5 # B B hoapisw|
3 Enterprise Resource Planning
7 BEM g
® % 8 Customer Relationship 3| e v £k A |108 5 R B bl
= Management
STy , 1005 & % 58 & £ 285 %
% 9 %;}i?ﬂ 3| g | ﬁ_»"g,j‘s A l4ses28y .
Technology Management 108 % & )?;_;Ela‘mg}% u)
R o 101 $2¢ & T
-8 -FLE ¥ Yok o LY
¥ | 1€ | 10 Seminar on Operations 3 EE v EE S A 1065 EL o R TiTEELy
i,
Management 108 4.5 2 8 o415
, JRAS RG] & 5 2 . o
FE 11 ‘ ~F 3| XE v 48 A 109 £ & 775
= Service Planning and Management b7 &
£ F B . w
A iE | . KON I S i - A
1] Financial Markets F
#ES 3/11




109 BEERISE
vy EJEAKE 7
BERtEEREREEETIEE
2 EIEREIR

E

/éﬂ-—
Rl s
B
'\‘, I/ 2
E Z z,é'n
‘\\‘ WY .
=i AT
. : 2
w2 (2 & B 2k P I
I oy -
Mg 2| AT ) 5 2l
Intermedi = A T';T
2 CO 1 2 \'—'——:L 2
B iE 3 P4 72-3R EAN 15 unting > FE ¥ R
Financi NS
1 01 foy
3 al Statement Analysi 5 B & 375
M I:E 4 ﬂ\g;_l.;gﬁ yS18 L E | =
C 1038&7 2>
,_‘OSt ACCOunting 5 A 108 & & ; iﬁ}jjf‘;; B4 534 47 |
P1E S %' AT E =# = 0 EL R
Mon A ERAFEY oy
228 J-\ey and Banking Loz 3FES1EY - TFHs s
PIE |6 XS = N WEERIEEFIE
1 A5 ﬁ PR
Security Markets i(fﬁ 1 g9 - S
L E = 100§;&}iﬂ‘fﬁf¢ s
: ro=R pm = - BEFAFEY =
?7][ 155 7 é"F‘ {Eﬂfﬂ%g&gk—ﬂf A 3%‘3‘&:}:1%\3??-&%1?;!;;»{;%
emina P 107 % & o
r on Investmen ) o 0 % :%ii_"_[;g—g 2,
t Banking = 0 &5 4525 1§y
o g g PEILER - versian.
v P 8 = 'l‘:_'!ﬁ ﬁﬁ.‘» o A 101 i’gﬁf: .
Financi e s L2 R RS
. cial Derivatives Lo logéﬁi s i
B4 1:E | 9 ?7'] AR Rt = 100?&;‘;4??;?&%{;E‘%J
Financial N T 2E WL %
al Software Applicati v g 107 gﬁﬂﬁ%};
10n - - L fm > 7
o |z 10| EPERS =
3 25 ¥
0 FinanCiafD 17 A 108 & & B o iRiz ¥ £
ata Analytics . TRERA
P4 11 ?\;S;ﬁ%l}ﬁ = N igﬁi%‘”ﬁ
ecuri . ,i%’}i‘r\ f2l 2
ity Analysis L s 1()9 251 2R fzj;‘:pLJ
o B - D T P A -
M E 12 B e = 1 s THAERAF g
Manag 3 A lgggﬁ%?ﬁ
er1 . L Ty
al ACCOuntlng Lo ~ 100 %‘fz?‘i TiERB Y E B
. X o = . d % o
ME 13 I]:;]‘f—%ﬁ‘q‘i}’é'ﬁ A ¢4§3¥1;i§jﬁ§ﬁ;°
nte ; % Weci % 3
rnational Economi ’ 108 158 - g
]_?E]Fﬁ& P 1CS g _ B B AT
;';f e WE’HZ"E'THT = 1005 # % e
4% 14 P ERAFER I ER
nancia 108 £ : Hp o
Management l &g S e
E7j i* = 100 5 = % i
1| iE T2 BT A [00FERSTEN2FpE
1|3 | 15 Seminar o i it 45#%‘;2%%;0“%“1”
Man n Financial
agement oy 0052558 %5
(= A # 48EY SEEFR2FW L H
o 16 TR R NS5 '
Bank 25 Lo R
n Lz 106 8 & 1 % F
7o Rl 4554
rEILE
A A J0EESEES L
ZE 4/11 ARER 1R - S s



109 BEEHR

=

MELIXREHSRERERZRECIINERHBREIR

AR s i ™
;;, e PRAL | oy g FIPN 7f‘L
i ]/'; ‘zﬁn g; %E:FT EJ‘J ‘f/ﬁ‘ F’B . j{, 5 }.:;’F *&3 E]
LU " o 1o A RICARES DA S KA ET
2 2y o s (E Iy g g pD2
" 33 o NY E\' = b / L T’zT
L Sl +# e A
‘;—JJ 1z ++ ) ,‘5‘ ?I‘EL },EJ‘Y
B"% & .. © 4 10055 55ES 1 FHics ¥
pAE (17 7 . 3| XE |2 fEE Al e
1% International Finance F AFER1EY -
BEEERE . o 1005 5 54 528 s ¥
P18 7 : 3] & v P A s o
1) Futures and Options F AFER2RY
1005 & 5555 | £hecs 5
1= X 73 B R =< . 4?—&;1?;’?“
P E 19 = ML 3 EE w (EE K A (10155 L o R TG MR
Seminar on Behavioral Finance =it
106 5 { 0 R 5 MirB AT |
. S 100EE%SEES | BEhics ¥
PA7E 1 A2 & ATAT 4HET 1B
P4 i 20 Seminar on Financial 3 e v fE K A 101 8 20 R i Az b Ag
; ; LSl
Engincering 106 5 & { %0 R P41 42541 |
FEDFEIE LT
P4 | i |21 Bond Markets and Trading 3 LE | (EE K AN075ERBE £
Analysis
&P G LIRT
P £ 22 Financial Technology and 3| e v £k A N078& T &0 BT &R
Innovation
& E
1| i | 23 Essentials of Mergers and 3 L& v fE A 185 ERRFE2 ¢
Acquisitions
ST AT A o 1008255825 1 8dhci %
pi g 24| F =5 _ 3 XE w fF INLITIETE
Managerial Economics 108 5 & & B #4535
k&g I . w
P11 25 . 3 XE (2 f£E R A 108 5 & B #osps v
1 Risk Management F
AE A ST ) o 1008558528t ¥
26 DA 3 Lk v fF NI
Real Estate Management 108 5 & & B 4758 5
BB ER R AT
#1|i& 27 Investment Fund and Portfolio | 3 | £ & | = [£F i A (109 5 & zi
Strategies
BZE%e2
13 e 1 . 1 . 3 i’:& _ AE 4 A 100?«{11‘;‘\/-@;%
(R International Business = = | B M 105 & 86 % 5 8 3k
Management
F%E PR% A AR %
7 | i¥ | 2 |Global Development of Service | 3 | £ & = |[f£F % A 107 F & 57
Industry
- LR AR B L
- i#¥ | 3 Problem Analysis and Project 3 L& - Lk A 107 % & 355
Management
HEEE 5/11



109 BEFEE

=

MELIXREHSRERERZRECIINERHBREIR

AB | . R }3:." T .

G aie a N
i.% 24 é\} =) A ‘s P N
5 Bt i IS ¥ooer o 2

AR M ENE N L=
+F 0 ¥ E: ) +#+ 'k}— ?i‘:?‘ )
H 7 B P A

R s ge N . / |
7 | 4 |International Marketing 30 X#E = £ S A 1078EBFE ¢

Management
- PRAFRIATE F B
—. i | 5 |Service Innovation and 3 & = EE S A 107 £ & 3735
P Technology Application

oA o= Y g e 107 % 4 475
736 FRA T 3| & |z |£F 4 A0 8aq 2 R Teydn

Consumer Behavior Research SR A
g7 78 Kok R IETEENIS T A 00T ERAF R Far

Marketing Strategy Planning - ’ SEEX1RH -

) BRiEER . o 10055455 1 F8cs ¥
7% 87 . 3 & = £ Al .

Advertising Management F 3HEEN1EY
; Bk 5 4 1008 % %4555 | $45s 5
7 %9 : 3 XE |z &gk AL sy )

Marketing Research F 3FEX1RY

';F’ 55 2 2 P 2 v ~
= | & %?’EEJ‘ € 2 _ x4 1008 E 5585 1 Ehci %
=& |10 : 30L& = £F A s .

Retail Management F 3FEX1RY

R P
| A EVRPSE I [ 1005 & 5 48 5% 1 8¢5 5
7% 11 . 3 XE (= &£B A A o i

Consumer Behavior F 3FEX1EY
- WpL g » v 1004 5 48 & % 1 S8 s ¥
7 12 3| & = fE ok A e

Channel Management F 3FEF1IFY -

, PRA% {7 4 . o
738 13 : . 3 X&E = £k A

Services Marketing F

N b gy e T 2 1008 ESSEES | BHhics &
= 1%, 14 /}i P‘.ij— igﬁf = 3 g z {E’F‘!,ﬁ A ldgEsigy.

Seminar on Consumer Research 10950 2 R IH#8EH®

P e R
= . : Lo - 10058 & %555 1 FH:cs %
{7 | ¥ | 15 Marketing Management in Small | 3 | £ & = |{ B & Aljgsasimm.

Business
- A R e e iﬁi;?ﬁf“gﬁmﬁf
T .2 4 2P e
i 16 New Product Developmentand | 3 | =& |2 £ P Y

Management )

(R - L RV 1008 & £ & [ (43244
= 2 | 17 Seminar on Marketi 3| g O A [FL B EE 28D
T | :E eminar on Marketing = = EE A AEEF2EY .

Management 106 5 ¢ & Rl F43m i |

R | 100854825 1 Bl s
7 |3% 18 i 3] e v £k APFeEs 18-

Product Management 108 5 & 8 fok ki 4 &

R R R AR . s
78 19| "~ 00 3| & v fE ok A

Practice of Foreign Trade F

HEEEE 6/11



2= = 3 N
109 BFEERVEIASHBRPFEREREECEIMEREBREIR
N N = o~
3P g FE s AR

/I’ , .{1—@
&2 . T = N oo
R P T (pE 2 RSO 5 iy
?]; g %ﬁ.« v L L g BT j( B #:: Pf_\./’:“r
2y |2 21| E 2 M 5 F
1z ¥ = ) , T I =y },E;!
E,]J Z & el
100 #& & h "TH%E¥
2 g2 LAY X SEES1EY
- R & 5 & 408 v o LN ARER1EY
{7 | 3% | 20 |Seminar on International 3 EE |2 £ Al segprs 2.
Business 106 8 & h TREEE
B,
i Fﬁg // /— é);’ i‘ i -
7 & |21 : : 30 XE v fF A 101 5 & 575
Relatlonshlp Marketing F
- At g T4 . o 102 5 i 75
g ,i_ A % . P
] Social Marketing 3 BT EE A Allosgeppempysn
Wz 1005555825 | By s
1 F 74 .2 g o
7 23 %fﬁ : 3 XE v EE ok A dgEs18y-
Business Marketing 108 5 & & B #3455 0]
PR EF Y . v 107 5 & 378 > ¥ 42 Bl
7% |24 . 30 XE v fE K Bl|,. i
ik Service Industry Internship & L
RIS PRF+2 X7 %
- - 107 & 4703 > 2 22 Bt
{7 | i | 25 |International Service Industry 30 XE v EE ok Bl , E.T% R E ot
Internship
/= - /‘:‘%‘d’iﬁ?i e %2 W% 93
£ 26| S : 3| XE v | £F K A 109 5 & 57
71826 Marketing Ethics LF *
LN -
w iE 1 FE 23 3 X E = [ fEE A 108 5§ & B HaERis ¥ B
LAY . B
Managerial Psychology
i f—i _,;,_t; a5 §E 15 105 & & 373
w % | 2 [P M ;}i . 3 & |- g A 107 E R i
CR ) Business .Commumcatlon and = = JEE A 108 5 & B i &
Presentation 108 & & B 23k i3 ¥ £
I E 3 . 3| X® = ko A
Conflict Management F
2 ik 7 R o 1005 & 545 & 52885 %
w g 4 P REER 3 XE |z fF NI
Training and Development 1085 &pfE= ¢
Y ) v 1005 & 545 & 528 hs 5
g S . R N - A s o
Human Relations F 3FER2EY
R'E A 4 TRy
N . e |- w“ 4 1005 & %458 52805
® | 6 |[International Human Resource |3 | 2+ & |= {£F & Alszyony.
Management
N ANTE R RE AT - 101 £ B #3527
4 /‘-:'/‘ iﬁ ’f
ol N o 106 8 & { 20 R 2 PSR b AL
by E 7 |Seminar on Corporate 30X & = LR Allgsapses - i
Governance 108 5 & B 23k 3 ¥ &
T EgEE . o 104 5 & 3724
wE 8 3| & = gk A e B
Recruitment and Staffing F 108 F & R &
HEEE 7/11



D
100 BFEEENEIIXEESERERERBREEEIMEREBREIR
/%’— . Lé g T N
F} & ﬁ‘ﬁi 2% g "E ~ 7T‘L
e % T oagu Tk o |k : B H
I SR ENER
E =y sl & < /o 2 1z 4:;- F%( 2 ‘_.% a7 ,12
2% (L s GE v aE pr 2
# 2 SN 1 g &
‘;—JJ 114 -&) & ‘31‘_;3-‘ Rl
| #7812 -
Ll g HFTER 3| xE z hF A 1043 2 i
= Innovation Management
%4 B P
o | R w4 105 4 & 373
w  iE 10 Green Environmental 3 XE = £k A g7 8z ﬁag}gg
Management
LA g . w 105 4 & #75
w || 11 ~F = 3 XE = pE A ,
= Patent Analysis and Management F 107 5 & 2483 ot
g EFE o _ S 106 % & 374
w | 120 AEF 30 XE = pE A A
= Social Enterprise F 107 4 #342 Bit
%y i
¥ | i% | 13 |International Management 3 0 XE (= |4 ? & A 108 F & A7
Strategy
AEHE L7 . .
w147 .. ) 3 X E = hE ok A 108 # i 575
* Industry Competitive Analysis EF
w I00EESSEES | BEhics ¥
, FIFERE e | 5 ABES1EY -
w157 30 XeE = kT ox A 4 R B ol
* New Venture Management F 108 5 3 & B Borpss]
108§ B f ks ¥ £
A4 “)/( ) :" & 4 = 1 &Y Ial
A e L FRE € ~os ok A |J0FERSEE NI F R E
' | g | 16 Strategic Human Resource 3| 2#& 2 LR AEET1BY .
Management
fe o B . G 1005 & 55885 1 2§
w17 TR 30 La v pF A eis
= Organizational Development F ARER RN
LT P
P N T’Fl %"f‘ /;I@j Jr 2 54 1008 E5 58528 i %
i 18 . o 3| & | fE o Al sy
® Leadership and Motivation F AFER2RY
005 & %58 xR 28 his»
TR ' 4gEF2EY
®iE 19 F TRk AR 3| XeE v £k A 101888 fi BT 44 TR
Seminar on Human Resource LA .
106 8 & 1 £ R4 4 FmbAL
] & E A . v 1005 & 55851 2hs 5
w | E (2007 .y 3| & | fE o Al sss .
= Business Negotiation F AFER1RY
/\V’?‘/f\f‘é‘ 45 Py P
. . JL:%‘P}L‘*‘? 1~ 54 108558528825 %
w®iE 21 07 : . RIS - I A ]
= Business Diagnosis F AFER2FY
Gt B 1005 &% 55& 52885 ¥
o iE 22 The Practice of Business 3 XE £ A dFesiogy -
107 & & B 803 1
Strategy
/\ e ":3 K- A5 e A4 a2 Y A5
- | & * &Ry . 5 100555 58 E %28 Hs
.‘LEl_ PT 23 /. 3 —i‘ -& D: ,]./E ,J‘E A e AA °
= Business and government F AFER2EY
HZE 8/11



= = > N
109 BEFERETSIIXEHERPFREEBRESEITMERHBREIR
AR s i ™
i ik oA : s
£ I EE - SN
A sl s 15 ” PR A 21 ¥
2 2y o s (E Iy g g pD2
'ljﬁ 3 /19 Y E\‘ o :& Y Iu} 3 ’{_;r
F 5 ¥ = = Sy :
w2 L) CE s
W = g o2
5 [ £ F' Fﬁ*‘ LR 1 4 4 . Lk oy o o,
| |24 ) 3 XE | (g k A 1088 & BFakis ¥ &
= Labor-Management relation F d
(-2 RGP N 4 . , 1005 & 538 s | s ¥
R S N : RIS S I i AL say '
B Micro Economics - 2FEFLIEY
R AR - 1005 & 5385288 ¥
FE 2 [T . 3 LE - EAk Al s s
P Macro Economics ‘ 2FER2RY
, § R RALA 15 2 21 7 .
¥ iE |3 B SRS 8 3 XE - fE A (107 £ 537
Seminar on Contemporary Issues
LR o . . 1005 & 5 48 & 5 1 £t s 5
B g 4 PR 3 LE |z fFE A IR e
P Management Game i 3FER1EY
o | Mg I L, 10052545825 1 £8hcs 5
P20 Public Finance 3 EE = M Alsgasign.
R
i | e 1 o I E 3 - _ o 10085482528 %
) . 3 - = 4,/]; 3 A o
P Business Research Methods F 3FER2LEY
/= ’."\J:":’zi—ﬁl%/} g # i o
? Z 7 744K —Fm@ _ 30 XE (= |4 B A A 128EL ¢ R TERIZH
Introductory Decision Theory
JRAZ¥ ¢ 1T . o
B |8 . 3| XE v f£E A A
F Service Management F
P EEE o 100555551 $hs s
FiE 9 R : 30 XeE v fE ok Al gss T
P Management of Small Business F AFER LR
Fhg 2 . 1005 #5595 5 1 £ ¥
g 3 10 P PR 3 2 v fF A 0% e
P Hospital Management F AFER1EY -
By Ie
| e 11 ? 3 1o S N A 1008 & %58 &5 288l %
AR Restaurant and Hotel = R ABEF Y -
Management
» - K’%'Eg ':':;gl Y, 1005—&;5§E§:1§§!F2:{;§/’
¥ E 12E’¥]’T3“’¢?'j 3L v £F A 4gEs 18y -
Global Logistics Management 108 4 /2 B #5415
- 1005545 %5 | EHecs &
55 N ik SR 2 kN N < 45#%1%@"
g 13 57" , 3 2aE w gF cliFExLEn.
B Seminar on Business Issues F 106 #& L &Rl &8I
107 8 & 38 12
VAl W o=y 33 e wpgar
N3 [ ~|—t 7':E_ B d N < 106 L‘gﬁﬁﬂ‘ﬁ'i‘a
: | 14 .. . 3 g S 7 {E S B2 PRI
B Internship in Enterprise F 107 4 &34 2 Bt
ENPER S 4
— | # | 1 |Introduction to the Study of Civil| 3 | £ & | = &% A
Law
FEEYGIT . 1005 & 5 S8 &S 1 8Hcs§
g P 3 La w ik A %2 e
= Business English Writing v AFER1IRY
HEEE 9/11



1B
.m
i3
izt
<

EIXEHBRtRERBRECELT NIRRT BREIR

%’F“— N EX Lé o T .
b g R AR
S AR ma 42
Bl SRR |2 B A2 s 7]
AL (e s Ry e e B g
| Eal I -+ e R
5] K ) 5 =i R
Fg’# E ) ) 1085585 18P
- ¥ 3 : : 4| ># |w [¢hE K A 4gE5 18y -
Business English 1045 2 B 58 0 (R 3 8 )
* |1 |Garment Production Technology 200 & = A il
% | 2 |Fashion Business & Analysis 20 & |- A il
% | 3 |Fashion Product Development 200 & | = A |l
% | 4 |Operation Management 20 =& | = A 3l
i# | 5 [Buying Communication 10 & | = A [zl
i# | 6 |Digital Branding 10 =& = A il
i#¥ | 7 |Fashion Brand Promotion 10 =& | = A |l
i# | 8 |The In-Store Environment 10 & | = A 3l
¥ | 9 |International Business 10 =& |- A |3l
i | 10 |Sourcing & Distribution 10 & | = A |l
% | 11 [Fashion Management 20 & | = A [l
% | 12 Brand Management for Fashion 20 & = A il
% | 13 |Fashion Buying & Merchandising 20| * & | = A izl
¥ | 14 |Fashion Business in a Digital Age 20| X # | = A |3zl
£ 15 Business Ethics Sustainability & 0| & | = A sl
CSR
i¥ | 16 Leadership in Action 20 ># | = A il
i# | 17 |[Fashion Project 40| »># | = A =l
i# | 18 |Business Project 200 >& | = A |3zl
¥ | 19 |Study Abroad 1200 >»# | = C1 |1
i¥ | 20 |Year in Industry 1200 >»# | = B1 |1
& | 21 |Strategic Management 40| ># | = A |z
& | 22 |Strategic Marketing 40| »>#& | = A |zl
& | 23 |Buying Strategy 40| »#& | = A [zl
X 1098 2RI~ EEA G o
X $Hi4nw%$B4§¢%£i (sA+Fm§£ﬁ1wM®
WA B BEF L BRRFAEY S LHMAE ARG I8 Fr  EBEY MY A2 37
RREREL
Xﬂ\ FA BRI A IR R T, TR AGEEELSY P L ER YA AP ERT S I8 F

’i%%§ﬁ3»§f4o

10 % ¥ 51 University of Manchester 23 % » 3 Un1vers1ty of Manchester % 2k o & % #77| 2 $%A2 P %

lﬂpﬂ‘**ﬂ—%ﬁ A7 o B2 I EREY 28 A il
X 1095 & R iz £ 0 14 k@ fp 184 ~E 12 139 § » University of Manchester 4% 23 * >

HEEE 10/ 11

AR R AR TS

J9 7 o

2L
:\JF




109 BFEHTSEIXBRBREREEZSRECBINTREBRBER

5181 L o

DPE A= éﬁ—u A~B1-B2~Cl1~C2 "3z~

AT H—RF 2R ¢ 7 o b S ST P (W A S i B B E) o

Bl @ F ¥ 32— REF 2 AR Bk Ec B L o B2 DR Y AR A 2 AR TR SR EGR L o B IR Rk
PEECH B> A A o

Cl: F ivfe—3Fr 2 ARk BB B2 - C2 1 7 IFHB—REF A 2Rk B ER L - B EREFRG
PEEcH X AR L.

XP Y HAR RBARFIFVIFES - FR L P RFEER “ﬁ‘fé# EHAARE PR AHEPEER
ABEAEHA RS SRN IV RE ARSI MKRE S 2D TER > T HFF A FY 2 xaw%
kA RH R RS -

xﬁﬁ%ﬁ'%ﬁw;?*ﬁ4ﬁmﬁiﬁﬁ,@§4g

XA AESXAHT109# 47 14 p FArd B € 3h il iE

TOEE Y EAY IR R S e o
Wk
R

109 & 47" 14 p
109 # 4" 14 p

;‘t«
-
NP

s

=
-
=
A
0



