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ABSTRACT

This research is based on theory of planned behavior (TPB) to establish conceptual
framework to explore three major factors: outcome expectancy, social support, capability and
resource that influencing the intention of attending fitness club from the consumers’ viewpoint,
and to adopt demographic variables of gender, age and income as moderating factors to observe
the difference of influences on intention. Questionnaires with Likert scale is designed and
deliver to 20 years-old and up adults to collect consumers’ data, Multiple Regression and
Principal Component Analysis are applied as statistic tools. The results showed, outcome
expectancy, social support, capability and resource do positively affect intention, for the degree
of influence, capability and resource is the highest, outcome expectancy second, social support
the third. To analysis the moderating effect of demographic variables, factor analysis is applied
to extract five major factors from three independent variables: capability and resource,
psychological outcome expectancy, physical outcome expectancy, family support and friend
support, the results show, gender, age and income moderators do make individually influencing
focus on each of five extracted factors. Contributions of this research to theory are to extend the
application of theory on domestic fitness industry; to management practice, this study locates
intention to and demands of fitness club market segment by gender, age and income differences
of general consumers. Practitioners engaged in fitness industry may refer to the research results

and develop corresponding business promotion strategy.
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