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How Product Scarcity Affects Consumers’
Perceived Risk- The Moderating Effect of Utility

Externality
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ABSTRACT

This study started from the view of the scarcity and utility externality to investigate the
correlation between the product scarcity and customers’ perceived risk. Previous researches
support the argument that product scarcity may help to consumers’ purchase intention. However,
most researches pay less attention on the interaction between the perceived risk and utility
externality. To make up for the insufficient discussion, this study explored that how product
scarcity affects consumers’ perceived risk, and utility externality as moderating effect. This
research selected product and conducted with a survey questionnaire, and retrieved 294
responses. The results of the study were summarized as follows: (1)Product scarcity has a
significantly positive effect on consumers’ assumed expensiveness. (2)Product scarcity has a
significantly negative effect on consumers’ perceived risk. (3)Consumers’ assumed
expensiveness has a significantly positive effect on perceived risk. (4)Utility externality has
partial moderating effect between consumers’ assumed expensiveness and perceived risk.
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