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ABSTRACT

This study investigates how internationalization strategies affect performance measurement
systems (PMSs). A growing literature of corporate internationalization processes discusses
internationalization patterns and entry strategies of firms. In terms of internationalization
strategies, this study takes internationalization pace, locations of foreign operational countries,
and depth into consideration. This study specifically verifies research questions using mixed
methods approach (archival data and survey data from organizations). This study finds that the
design of PMSs will correspond to the depth international strategy. This study further finds that
while facing the requirement of high capacity of processing information and the high uncertainty
due to internationalization depth and locations of foreign operation in developing countries, firms
more conduct strategic PMSs which lead to achieve higher performance. This study contributes
by extending literature on the relation between business strategies and application of PMSs and

providing suggestions on internationalization management.
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